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	Education

	Ph.D. Communications and Media                                                                                         2017-2023
The University of Illinois Urbana-Champaign, Champaign, IL 


M.A. in Mass Communication (Digital Media)                                                                      2014-2016
Sogang University, Seoul, South Korea

B.S. in Mass Communication and Business Administration                                                2009-2014
Sogang University, Seoul, South Korea 
magna cum laude

	
Academic/Professional Experiences

	Assistant Professor, Texas Christian University                                                                        Fall, 2025 - 
Assistant Professor, University of Houston                                                                                2023-2025 

	
Research Interests

	Emerging Media Technologies 
Strategic Communication (consumer, health and environment issues)
Dark Online Communication (online trolling, uncivil comment, mis/disinformation)

	
Journal Publications

	Lee, S. Y. (2025). Do bored people engage in online trolling more actively? Exploring the role of dark personalities and boredom proneness. Personality and Individual Differences, 234, 112956.

Lee, S. Y., Lee, H., & Park, S. (2024). The Roles of Media Platforms, Political Orientation and Climate Change Belief in Pro-Environmental Behaviors: Cross-Cutting Versus Like-Minded Exposure in the United States and South Korea. International Journal of Public Opinion Research, 36(4), edae050. 

Liu, W., Lee, S.Y., & Yao, M. (2024). Acceptance and Self-Protection in Government, Commercial, and Interpersonal Surveillance Contexts: An Exploratory Study. Cyberpsychology: Journal of Psychosocial Research on Cyberspace, 18(4), Article 9. 

Lee, S. Y., & Seo, Y. (2023). Does Tone of Comments Matter?: Exploring the Role of Uncivil Comments and Political Orientation on Weakening Belief in Fake News and Eliciting Anger. Communication Studies, 74(6), 515-531.

Lee, S.Y. & Kim, JH. (2023). What Makes People More Polarized? The Effects of Anonymity and Being with Like-Minded Others and the Moderating Role of Need for Approval. Telematics and Informatics, 76, 101922. 

Lee, S.Y., Kim, S.J., Lee, H. & Chock, T.M. (2023). Why People Became Hostile during the COVID-19 Pandemic: Exploring the Roles of Social Media Information Exposure and Blame Attribution. Mass Communication and Society, 26 (4). 619-645. 

Ham, C.D., Chung, U.C., Kim, W.J., Lee, S.Y., & Oh, S.H. (2022). Greener than Others? Exploring Generational Differences in Green Purchase Intent. International Journal of Market Research. 64 (3). 376-396. 

Lee, S.Y., Yao, M. Z., & Su, L.Y.F. (2021). Expressing Unpopular Opinion or Trolling: Can Dark Personalities Differentiate Them?. Telematics and Informatics. 63, 101645. 

Oh, S.H., Lee, S.Y., & Han, C. (2021). The Effects of Social Media Use on Preventive Behaviors during Infectious Disease Outbreaks: The Mediating Role of Self-Relevant Emotions and Public Risk Perception. Health Communication, 36(8), 972-981. 
            * Top 5 Most-Read Articles in Health Communication from 2010 to 2020.

Hamilton, K.A., Lee, S.Y., Chung, U.C., Liu, W., & Duff, B.R. (2021). Putting the “Me” in Endorsement: Understanding and Conceptualizing Dimensions of Self-Endorsement using Intelligent Personal Assistants. New Media & Society, 23(6), 1506-1526. 

	
Manuscripts Under Review
*Titles vague to preserve blind review process

	Oh, SH., Lee, S.Y., Kim, W.J., Chung, U.C., & Ham, C.D. (manuscript submitted to Health Communication, under review after 2nd R&R). Differential Media Effects on E-cigarette Prevention Among Young Adults. 

Lee, S.Y., Seo, Y., & Moon, C (manuscript submitted to Journal of Consumer Behaviour, 2nd R&R). Social Identity, Inoculation Message and Green Consumption among Climate Skeptics  

Chung, W., Ham, CD, Lee, SY., Kim, WJ., & Oh, SH (manuscript submitted to Journal of Interactive Advertising, 1st R&R). Ad-Blocker and Consumer Psychological Reactance.

Lee, S.Y., Liu, W., & Su, LYF (submitted to The Communication Review, under review). Comprehensive Literature Review of Online Incivility. 

Chung, W., Kim, WJ, Lee, SY., Kim, S., & Oh, JY (manuscript submitted to Journal of International Advertising, under review) Politicized AI and Consumer Responses to PSA.

Lee, S. Y. & Liu, W. (manuscript submitted to Telematics & Informatics, under review). Generative AI, misinformation and fact-checkers regarding health and nutrition issues. 

Moon, C., Lee, S.Y., & Wang, SJ (manuscript submitted to European Journal of Marketing, under review). Exploring the Effect of Social Media Influencer as Company Ambassador for Brand Reputation Recoveryt. 

	
Manuscripts In Progress

	Lee, S.Y. (draft finished & final edits). Multi-theoretical Approaches to Understand People’s Sharing Climate Change Misinformation on Social Media. Target Journal: Journalism & Mass Communication Quarterly

Lee, S.Y. & Yao, M.Z. (draft finished & final edits). Dark Personalities, Social Identity and Counter-normative Opinion Expression about Partisan Issues. Target Journal: Human Communication Research

Oh, SH., Lee, S.Y. (data analysis finished & draft writing). The Impact of Misinformation on People’s Vaccination Intention during the COVID-19 Crisis.  

Moon, C., Lee, S.Y., & Bui, M (2nd data collection completed). Exploring the Effect of Social Media Influencer in Enhancing Healthy Eating Intentions. 

Lee, S.Y., Bennett, S., & Liao, T. (1st study data collection completed). The Effects of Environmental Justice and Empathy in Combatting Climate Change Conspiracy Theories. 

	Conference Presentations

	Lee, S.Y. & Liu, W. (2025, June). Exploring Generative AI in the Misinformation Era: Impacts as a Misinformation Source and Fact-Checker on Belief in the Information. Accepted at Information System Division of 2025 ICA annual conference, Denver, CO

Lee, S. Y. (2025, March). Does Empathy or Fear Motivates Climate Skeptics? Exploring the Impact of Emotional Appeals on Sustainable Behaviors. Accepted at International Public Relations Research Conference, Orlando, FL

Lee, S.Y., Lee, HJ., & SH, Park (2024, June). The Roles of Media Platforms, Political Orientation and Climate Change Belief in Pro-Environmental Behaviors: Cross-Cutting vs. Like-Minded Exposure in the United States and South Korea.  Accepted at Korean American Communication Association (KACA) Division of 2024 ICA annual conference, Gold Coast, Australia. 

Lee, S.Y. (2024, June). Are They Defending Their People or Online Trolls?: Exploring the Effect of Political Affiliation on Expressing Counter-Normative Opinions about Climate Change. Accepted at Communication and Technology Division of 2024 ICA annual conference, Gold Coast, Australia.

Liu, W., Lee, S.Y., & Yao, M. (2022, Nov). Acceptance and Self-Protection in Government, Corporate, and Interpersonal Surveillance Contexts: An Exploratory Study. Accepted at Human Communication and Technology Division of 2022 NCA annual conference, New Orleans, LA

Lee, S.Y. & Seo, Y.J. (2022, Aug). Paradox of uncivil Comments: Exploring the Effects of Climate Change Misinformation, Uncivil Comments, Political Partisanship on Risk Perception. Communicating Science, Health, Environment and Risk Division of 2022 AEJMC annual conference, Detroit, MI. 

Oh, SH. & Lee, S.Y. (2022, May). Exploring the underlying mechanism through which conspiracy belief discourages COVID-19 vaccination: Extending the Health Belief Model. Health Communication Division of 2022 ICA annual conference, Paris, France. 

Lee, S.Y. & Kim, J. (2021, Nov). What Makes People More Polarized: Exploring the Effect of Anonymity, Belongness to Majority, and Need for Approval. Korean American Communication Association of the 2021 NCA annual conference, Seattle, WA. 

Lee, S.Y. & Seo, Y.J. (2021, Nov). When Good People Make Fake News Go Viral: The Role of Anger in Fake News Sharing on Social Media. Mass Communication Division of the 2021 NCA annual conference, Seattle, WA. 

Oh, SH., Lee, S.Y., Kim, W.J., Chung, U.C., & Ham, C.D (2021, Aug). Differential Effects of Mass Media and Social Media on Health Prevention for E-Cigarettes Among Young Adults. Communication, Science, Helath, Enviornment, and Risk Divison of the 2021 AEJMC annual conference, Virtual Conference. 

Kim, S.J., Lee, S.Y., Lee, H., Yao, S (2021, Aug). How News Usage and the Perceived Credibility of Government News Sources Contributed to Engaging in Preventive Behaviors during the COVID-19 Pandemic. Korean American Communication Association Division of 2021 AEJMC annual conference, Virtual Conference. 

Lee, H., Kim, S. J., Lee, S.Y, Yao, S., Wongmith, N., & Chock, T.M. (2021, Aug). Confusion about the Coronavirus: The effects of uncertainty on information seeking behaviors. Communication Technology Division of the 2021 AEJMC annual conference, Virtual Conference. 

Chung U.C., Ham CD, Lee S.Y., Kim WJ, &Oh S.H. (2021, Aug). Ad-block Wall and Its Effects on Website Users’ Psychological Reactance. Advertising Division of the 2021 AEJMC annual conference, Virtual Conference. 

Lee, S.Y. & Yao, M.Z. (2021, May). Unpopular Opinions vs Trolling: What can Dark Personalities Predict? Communication and Technology Division of the 2021 International Communication Association annual conterence, Virtual Conference.

Lee, S.Y., Kim, S.J., Lee, H. and Chock, T.M. (2021, May). Why People Became Hostile during the COVID-19 Pandemic: Exploring the Role of Social Media Information Exposure and Blame Attribution. Mass Communication Division of the 2021 International Commuinication Association Annual Conference, Virtual Conference.

Lee, H., Kim, S.J., Yao, S., Lee, S.Y., and Chock, T.M. (2021, May). The Harder the Battle, the More We Talk: The Effects of Perceived Risk of Player-death on Game Enjoyment in Mobile FPS Game. Communication and Technology Division of the 2021 International Communication Association annual conterence, Virtual Conference.

Ham, CD., Chung, U., Kim WJ., Lee, S.Y., and Oh, SH. (2021, March). Greener than Others? Exploring Generational Differences in Green Perceptions and Purchase Intentions of the US Consumer: Consumer Socialization and Social Intelligence Perspectives. The 2021 American Academy of Advertising Annual Conference, Virtual Conference. 

Lee, H., Kim, S.J., Yao, S., Lee, S.Y., and Chock, T.M. (2020, August). Are you engaging the game? The effect of the challenge and the interaction toward game engagement in mobile FPS game. Communication Technology Division of the annual conference of the 2020 AEJMC, Virtual Conference.

Oh, SH., Lee, S.Y., Han, C. (2019, August). The Effects of Social Media on Risk Perception and Preventive Behaviors During Infectious Disease Outbreaks: The Mediating Role of Self-relevant Emotions. Communication, Science, Helath, Enviornment, and Risk Divison of the 2019 AEJMC annual conference, Toronto, Canada.

Hamilton, K.A., Lee, S.Y., Chung, U., Liu, W. (2019, May). Exploration and Conceptualization of Self-Endorsement using Personal Digital Agents. Communication and Technology Division of the 2019 International Communication Association annual conterence, Washington D.C. 

Ren, Y., Lee, S.Y., Yao, J., Gong, X., Ahn, R., Yun, J., & Duff, B. (2019, May), An Examination of How Boredom Proneness Influences Media Multitasking Behavior.Information System Division of the 2019 International Commuinication Association Annual Conference, Washington D.C.

Yao, J., Ren, Y., Lee, S.Y., Gong, X., Ahn, R., Yun, J., Duff, B., & Wise, K. (2019, March), How Multitasking Preference and Media Multitasking Behavior Influence General Advertising Perceptions. the 2019 American Academy of Advertising Annual Conference, Dallas, TX.

Hamilton, K.A., Lee, S.Y, Chung, U., Liu, W. (2018, August). Testing the Limits: Self-Endorsement in Ambient Intelligent Environments. Advertising Devision of the 2018 AEJMC annual conference, Washington D.C.

[bookmark: _30j0zll]Lee, S.Y, & Yao, M.Z. (2018, June). Boredom or Stress? Which predicts online trolling : Effect of the interaction between personality traits and situational factors on trolling. 12th International AAAI conference on web and social media Conference, Stanford, California. 

Lee, S.Y, & Kim, J. (June, 2017). Effects of Self-Expression on Opinion Polarization in group settings. Oral presentation at Korean Health Communication Association Conference, Seoul, Korea.

Lee, S.Y. (December, 2015). Study on Effects of Perceived Interactivity on SNS Fatigue : Focusing on Facebook.. Korean Health Communication Association Conference, Seoul, Korea.

Lee, S.Y & Kim, J. (November, 2015). Interpersonal communication fatigue while communicating via mobile phone: The case of Kakao Talk use in Korea. Oral presentation at the Korean Association for Broadcasting and Telecommunication Studies Conference, Seoul, Korea.

	
Teaching Experience

	University of Houston
DIGM4379-Transmedia Marketing (F2023-S2025)
· Exploring the role of digital and emerging media technologies within marketing communication. Structured as a project-based course, students undertake the creation of comprehensive marketing communication plans tailored for individual clients.

University of Illinois
ADV281-Research Methods in Advertising (F2020-S2021, F2021, F2022-S2023)
· Section instructor. Led weekly discussions on topics related to research method in communication/advertising studies. Also helped students be familiar with tools used for quantitative research, such as Qualtrics, Excel, JASP.
· Ranked as a campus-wide excellent teacher in Spring 2021.
ADV305-Digital Advertising (S2022)
· Teaching assistant. Assisted students’ individual projects, group projects, and exams.
MBA543-Digital Media and Marketing (Summer, 2021)
· Teaching assistant. Developed online MOOC course for iMBA class. Prepared class materials, including case studies on marketing strategies employing digital media platforms, reading lists for each class, and assignments for each week.  
ADV410-Public Relations Strategy (F2017-S2019)
· Teaching assistant. Helped students’ individual projects, and exams.

	
Invited Talk & Lecture

	Spring 2024 – ADV 590 (Persuasion Consumer Response) at University of Illinois Urbana-Champaign
· Use of social media and audience response during crisis

Fall 2019-ADV 410 (Public Relations Strategy) at University of Illinois Urbana-Champaign 
· Crisis communication and social media

Fall 2019-ADV 492 (Consumer Response) at University of Illinois Urbana-Champaign
· Research methods in communication research 

	
Research Assistant Experiences

	Research Assistant, University of Illinois Urbana-Champaign (Spring 2022)
· Research Assistant for Dr. Sang-Hwa Oh.  
Research Assistant, University of Illinois Urbana-Champaign (Fall 2019-Spring 2020)
· Research Assistant for Dr. Yao.  

	
External Grant 

	Enhancing Public Engagement and Support for Energy Well-being Through Strategic Communication Initiatives (Under review by NSF)
$302,724 submitted
· PI: Dr. Lee (Department of Information Science Technology)
Co-PIs: Dr. Shi (Department of Engineering Technology) and Dr. Buttorff (Hobby School of Public Policy)
Senior Personnel: Dr. Pinto (Hobby School of Public Policy)
· This project aims to identify optimal communication strategy by combining Framing Theory and Value-Belief-Norm Theory to enhance public’s support for energy well-being policies. 

Consumer Electronics Battery Recycling, Reprocessing, and Battery Collection (Oct. 2024 - )
$714,452.00 received
· PI: Dr. Shi (Department of Engineering Technology) 
Co-PIs: Dr. Lee (Department of Information Science Technology), Dr. Powell (Department of Chemical and Biomolecular Engineering), Dr. Wang (Department of Construction Management), and Dr. Krishnamoorthy (Department of Electrical and Computer Engineering)
· Funded by U.S. Department of Energy Office of Energy Efficiency and Renewable Energy (EERE) Office of Manufacturing and Energy Supply Chains (MESC)
· In collaboration with Harris County, University of Houston faculties are 1) examining harmful effects of improper battery disposal 2) evaluating public awareness about battery recycling necessity and 3) crafting social media strategies to promote battery recycling  

Pilot Study for Digital Content Distribution System (June. 2015-Dec. 2015)
$36,000 received
· Funded by Korean National IT Industry Promotion Agency ($36,000 invested)
· Worked as a research assistant to analyze the overall distribution system of user-created content and VR content in South Korea

Feasibility of Creating Clusters for Digital Content Industry (Aug. 2014-Nov. 2014) 
$61,300 invested
· Funded by Korean Ministry of Science, ICT, and Future Planning ($61,300 invested)
· Worked as a research assistant to conduct FGI with VR industry workers in South Korea

	
Professional Services

	Professional Affiliations
· Member, International Communication Association, Communication and Technology Division
· Member, Association for Education in Journalism and Mass Communication
· Member, National Communication Association

Ad-hoc Reviewer
· New Media and Society
· Social Media + Society
· International Journal of Communication
· Communication Studies
· International Journal of Public Opinion Research
· Politics & Governance
· Information & Management


	Awards & Honors

	Top Graduate Student Paper (Nov 2021)
· Awarded by NCA-Mass Communication Division (When Good People Make Fake News Go Viral: The Role of Anger in Fake News Sharing on Social Media).  

Top Graduate Student Paper Award (Aug 2021)
· Awarded by AEJMC-Korean American Communication Association (How News Usage and the Perceived Credibility of Government News Sources Contributed to Engaging in Preventive Behaviors during the COVID-19 Pandemic). 

Best Student Paper Awards (Dec 2015)
· Awarded by Korean Health Communication Association Conference 2015 for best student paper (Study on Effects of Perceived Interactivity on Social Media Fatigue : Focusing on Facebook)

	Work Experience

	
Korean Association of Newspaper, Seoul, South Korea (2016-2017)
· Worked as a research assistant
· Published weekly media trend reports regarding online readership & use of emerging media technologies to enhance news readers’ engagement

DaeHong Communication, Seoul, South Korea (2013)
· Summer intern 
· Developed communication strategies on digital media platforms

iPlateia, Seoul, South Korea (2012-2013)
· Worked as an intern at a startup company
· Published monthly marketing trend reports on iOS app market and Google Play
· Developed online marketing strategies to promote the app developed by the company

	
Relevant Skills

	Proficiency with Software Packages
· General statistical software package: SPSS, JASP, and R
· Structural equation modeling: Mplus and Amos

Language Proficiency
· Korean: Native fluency
· Standard American English: Near-native proficiency in reading, listening, speaking, and writing
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